
Rwanda – a new growth 
point for affiliate 
marketing
How INB.bio is opening a promising 
market for partners

Rwanda – General Information

Population


13.25 million
Annual growth: 2.3%


Average age


19.7 years
60% of the population is 

under 35 years old

Life expectancy


69.6 years
+5 years in the last 10 

years


Languages

99,4%
Kinyarwanda

14,7%
English

11,4%
French

Religion

49,5%
Protestants

43,7%
Catholics

4,73%
Muslims

Urbanization in Rwanda: the potential of the 
urban digital market

~1,17 млн.
city residents

~328 605 
district residents

~79 744
city residents

~368 563 
district residents

~59 333
city residents

~318 965
district residents

~49 038
city residents

~404 278 
district residents

~136 830
city residents

~404 278 
district residents

~27 416
city residents

27.9% of the population 
lives in cities

that's about 3.7 million people

Despite a relatively low urbanization rate (27.9%), the most active internet users are concentrated in cities. Kigali and other centers are becoming drivers of the digital 
economy, opening new horizons for online marketing.

Internet and social media in Rwanda: a growing 
digital market

Rwanda's digital audience is growing rapidly. A high level of mobile connections and the rise of social networks create opportunities for targeted advertising and digital 
marketing.

Social networks

Total number of users: 930K (6.5% of the population)

1.51 million (10.5%)
main audience 18–34 (61.9% 

men, 38.1% women)

452K (3.1%)
popularity among youth 

(60.8% men, 39.2% women)

470K (3.3%)
professional platform

Internet penetration


30,5% 
 4.25 million users

Mobile connections


14+ million SIM 
cards

over 100% penetration


Rwanda PESTEL analysis: key factors for 
business

Rwanda is a promising market with a rapidly growing economy, young audience, and digital potential. Success depends on a flexible pricing strategy and focusing on 
solvent regions.

Population income

57%

urban residents earn less 
than $164 per month

30%

average income $164–
$410

11%

high income – $410 and 
above

Politics
Stable governance 

enhances investment 
appeal, but regional 

tensions require caution.

Economy
The country shows growth, 
but poverty levels remain 
high. Opportunities lie in 

emerging sectors.

Society
A young population is a 

workforce asset, but jobs 
are needed.

Technology
High level of mobile 

connections, growing 
investment in digitization.

Ecology
Active sustainable 

development policy, 
potential for ecotourism.

Legal
Simplified business 

registration, intellectual 
property protection.

Rwanda’s dietary supplements market: 
assortment, regulation, and sales channels

The dietary supplements market in Rwanda is developing, but competition is low, especially in online sales. Facebook is underused, creating opportunities for digital 
promotion.

Assortment

Available products include 
vitamins, minerals, proteins, and 

herbal supplements. Local 
brands like HAGALI are entering 

the market.

Regulation

The Rwandan FDA monitors the 
quality and safety of dietary 

supplements. Manufacturers 
must adhere to strict standards.



Sales

Licensed stores in Kigali (e.g., 
AYUSH Rwanda Ltd).

Online platforms (HarakaMeds 
and others).

Prices

Prices depend on the brand. For 
example, Lean Sculpt – ≈$41.41 

(RWF 50,500)

Competitors in Rwanda’s dietary supplements 
market

Traditional sales methods (offline and network marketing) dominate. Online sales are underdeveloped, creating opportunities for digital promotion and e-commerce 
solutions.

AYUSH Rwanda 
Ltd

retail trade, offline sales

AIM Global 
Rwanda Ltd
direct sales, network 

marketing

Forever Living 
Products 

Rwanda Ltd
MLM, wide assortment

Dynapharm Ltd
 physical stores, individual 

sales

Trevo Rwanda 
Ltd

focus on network 
marketing

Healthy Food & 
Feed Company 
Ltd (HFC Ltd)

spirulina-based product 
manufacturing, online sales

SWOT Analysis — INB.bio in Rwanda

Strengths: Weaknesses:

Cash-on-delivery
matches local payment habits.

Social media as a sales tool
active Facebook audience (1.5M+ users).

Low purchasing power limits
premium product sales.

Logistics
challenges with delivery outside Kigali.

Bureaucracy
complicated registration process with Rwanda's FDA.

Opportunities: Threats:

Growing interest in healthy lifestyle
especially among the middle class.

E-commerce development
new sales and customer retention channels.

Low product variety
opportunity to introduce new formats (sticks, sachets).

Partnerships
collaboration with pharmacies and delivery services.

Competition
strong players with loyal customer bases (MLM, local companies).

Economic instability
consumers may prioritize essential goods.

Regulatory barriers
potential delays in registration.

Prospects for INB.bio in the Rwandan Market

The Rwandan market is developing but promising for INB.bio, especially in cities with higher income levels and interest in health, such as Kigali and Musanze. Despite limitations due to low 
purchasing power, there is tangible demand for affordable and quality food supplements.

Key Opportunities for INB.bio:

Familiar and convenient 
cash-on-delivery format 

for consumers

Active social media 
audience (especially 

Facebook and Messenger)

Rapidly developing digital 
infrastructure and mobile 

commerce

Existing network of 
supplement retailers 

proves demand for the 
category

Recommendations for a Successful Launch:

INB.bio should focus on affordable product formats and develop 
customer retention strategies: encourage repeat purchases via call 
center, localized content, and partnerships with pharmacies and delivery 
services.
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